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The circulation industry is the core element of the third industry. According to the industry 
structure development theory, the percent of the GDP contributed by the third industry is rising 
with the economic growth, and the same thing happens to the employment market, which has 
been found by Professor Kuznets. The circulation industry not only gives a picture of the rhythm 
and speed of the national economic growth, but also has great influence on the allocation of 
resources and solving unemployment problems.  
This paper has chosen the sight on industry competitiveness to study the flowing industry. 
The reasons are that, on one hand, there is a mature theory system on the industry 
competitiveness. It starts from the comparative strategy and competitive strategy to the resources 
of the industry competitiveness. And then a clear picture of the flowing industry has been drawn 
from this process. On the other hand, the researchers have developed a comprehensive set of 
index to study the industry competitiveness. Based on this, we could quote it to the circulation 
industry to have a quantitative analysis.  
The aim of this paper is to find the most important factors of the circulation industry’s 
competitiveness. In this paper, 31 provinces in China are chosen as the specific objects of study 
to make a static analysis of these cross section data of 2008 by using both standardized research 
method and empirical research method. I would summary a system of a set of indicators from the 
theoretical framework of the size, structure and efficiency. Through using of factor analysis, I 
evaluate, rank and classify the regional competitiveness of circulation industry in 31 provinces so 
as to find some most important factors of the circulation industry’s competitiveness. Therefore, 
policy recommendations drawing from the results can be made. 
 This paper is divided into five parts. The first part introduces the research background, 
research objects, and the concept of industrial competitiveness. The second part is the previous 
research of the circulation industry such as theoretical base, theoretical model and the system of 
the empirical evaluation indicators. In the third part, I would summary a framework to build 
these evaluation indicators from the aspects of size, structure and efficiency of the circulation 
industry. The fourth part is using SAS software to complete the factor analysis of the evaluation 
system which contains 30 indicators, and explain the empirical results. In fifth part, according to 
empirical results, I would rank the impact factors of industrial competitiveness and proposed the 
countermeasures of the development of circulation industry.  
The basic conclusion of this paper is: the circulation industry in Guangdong, Beijing, 
Shanghai and other 10 provinces are in the higher competitiveness range; Xinjiang, Hubei, 
Sichuan and other 10 provinces in the middle of competitiveness range; the Gansu, Jilin and 
Hunan provinces and other 11 provinces are in the lacking of competitiveness range. 
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国 GDP 年增长 10%左右，而社会消费品零售总额增长约为 13%，生产资料销
售总额增长 17%，明显快于 GDP 的增长，流通产业表现出强大的发展势头。 
根据国家统计局数据显示，2008 年我国消费品市场在原有的高速发展的基
础上继续保持较快增长，增加了 19,278 亿元，全年实现社会消费品零售总额
108,488 亿元，比上年增长 21.6%，同比加快 4.8 个百分点。 
分地域看，城市消费品零售额 73,735 亿元，增长 22.1%，农村市场消费品
零售额 34,753 亿元，增长 20.7%。分行业看，批发和零售业零售额 91,199 亿元，
增长 21.5%，住宿和餐饮业零售额 15,404 亿元，增长 24.7%。消费品市场规模
突破 10 万亿元，标志着我国消费品市场进入一个更大的发展平台。同时，亿元
以上商品交易市场规模逐渐加大。统计显示，2008 年底分布在全国的亿元以上
商品交易市场共计 4,567 个，比上年增加 446 个，增长 10.8%；年末摊位数量为
284 万个，增加了 15.7 万个，增长 5.9%；其中成交额在 100 亿元以上的超大型
商品交易市场 89 家，比 2007 年增加了 18 家，占全部亿元以上商品交易市场的
1.9%，比 2007 年提高了 0.2%。年末营业面积为 21,225 万平方米，比上年增加
1,410.5 万平方米，增长 7.1%；全年亿元以上商品交易市场成交额达 52,458 亿
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